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4 Points 3 Points 2 Points 1 Point 0 Points 
The three phases of 
market segmenting, 
targeting, and 
positioning are 
explained clearly 
and consistently.  
The 4 steps that 
create a segmented 
marketing mix are 
clear and consistent 
with the identified 
market segment(s). 

The three phases of 
market segmenting, 
targeting, and 
positioning are 
explained 
adequately though 
are not fully-
consistent.  The 4 
steps that create a 
segmented 
marketing mix are 
adequately 
identified, but not 
fully-consistent with 
the identified 
market segment(s). 

The 2 of the 3 
phases of market 
segmentation are 
applied and 3 of the 
4 steps that create a 
segmented 
marketing mix are 
identified, but not 
fully-consistent 
with the identified 
market segment(s). 

One of the 3 
phases of market 
segmentation are 
applied and less 
than 3 of the 4 
steps that create a 
segmented 
marketing mix are 
identified, but not 
fully-consistent 
with the identified 
market 
segment(s). 

Nothing turned in 
or nothing to assess 
in any other area of 
this rubric. 
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