
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
  

In one corner, we have the Coca-

Cola Company (NYSE:KO) stock, 

which returned a mere 1.95% to 

shareholders last year. In the other, 

its archenemy PepsiCo (NYSE:PEP) 

stock, which finished the year up 

5.80% -- thereby outperforming both 

Coca-Cola and the S&P 500 in 2015. 

(Neither of those returns includes 

dividends.) Yet, as seasoned 

investors know, past performance 

does not indicate where a stock will 

trade in the future. 

For that insight, let's instead take 

a closer look at both Coke's and 

Pepsi's fundamentals, and what the 

companies are doing today to create 

shareholder value amid staggering 

declines in the broader market. 
 

Coca-Cola is richly valued, 
despite pullback in its stock price 

 

When it comes to the king of pop, 

only Michael Jackson tops Coca-

Cola. The soda giant is one of the 

most recognizable companies in the 

world, with annual sales north of $45 

billion. Nonetheless, the Atlanta-

based company has struggled in 

recent years with declining sales of 

its signature sugary sodas, as more 

consumers opt for healthier options. 

This has caused Coke's earnings 

growth to underperform that of rival 

Pepsi, which also has a hefty snacks 

division, in recent quarters. 

On top of this, shares of Coca-

Cola are more expensive on a 

valuation basis compared to Pepsi. 

Coke's stock, for example, currently 

trades at around 8.07 times estimated 

earnings growth. This means the 

king of pop currently has one of the 

highest PEG ratios in the industry. 

It's also almost double that of Pepsi's 

PEG ratio of 4.93. This tells us that, 

while both stocks appear highly 

valued, Pepsi is more attractive at 

current levels.There are other 

 reasons to take  Pepsi stock over  

Coke today too. 
 

Pepsi pops on sponsorship deals 
 

The year 2015 was a good one  

for Pepsi. The soda-and-snack giant  

robbed Coca-Cola of a lucrative NBA 

sponsorship. Terms of the deal were not 

disclosed, however, it was a big deal 

considering that the relationship 

between Coke and the National 

Basketball Association goes back nearly 

three decades. It also fits well with 

Pepsi's other major sports deals, 

including exclusive partnerships with 

Major League Baseball, the NHL, and 

NFL. 

One of the main draws for 

professional sports franchises is the fact 

that PepsiCo, unlike Coca-Cola, boasts a 

portfolio of snack brands in addition to 

beverages. Pepsi's Frito-Lay business 

accounts for nearly half of the 

company's total revenue. That's a good 

thing considering the carbonated-soft-

drink market continues to struggle with 

sales declines as consumers reach for 

healthier beverages. 

With popular non-beverage brands, 

including Lay's potato chips, Pepsi as of 

a couple of years ago controlled 64% of 

the U.S. salty snack market and was 

taking a big chunk in overseas markets 

as well.. Stacked in its treasure trove: 22 

brands that each generates more than $1 

billion in sales for Pepsi each year. For 

comparison, Coke currently boasts 20 

brands that each generate sales north of 

$1 billion annually. 

Pepsi, which reported solid fiscal 

2015 third-quarter results in October, is 

on track to deliver constant-currency 

earnings-per-share growth of 9% for its 

fiscal year. That's notably better than the 

5% full-year EPS growth that Coca-

Cola now forecasts for fiscal 2015. . 

Both companies are Dividend 

Aristocrats, which means they have 

not only paid, but also increased their 

dividend payouts annually, for at least 

25 continuous years. Investors, 

therefore, can rest easy knowing that 

both Pepsi and Coke will continue 

rewarding shareholders with 

dividends and buybacks for many 

years to come. 

Pepsi's stock comes with a 

dividend yield of 2.93% at current 

stock prices, which is above the 

beverage industry average yield of 

2%, yet below Coca-Cola's 3.13% 

dividend yield today. 
 

And the Champion is… 
 

As multinational conglomerates, 

Coke and Pepsi both have a lot going 

for them, including solid dividend 

growth, smart cost-cutting strategies, 

and loads of billion-dollar brands. 

However, with soda consumption 

continuing to decline at a steady pace, 

Pepsi appears the better choice for 

investors, thanks to its diversified 

portfolio of both beverages and 

snacks. On top of this, Pepsi is the 

domestic winner when it comes to 

U.S. market share of noncarbonated 

beverages thanks to leading brands 

such as Gatorade and Tropicana. 

Looking ahead in 2016, investors 

can expect strong revenue growth 

from Pepsi, as well as impressive cost 

savings. The reliability of PepsiCo as 

a rewarding income stock should also 

push shares higher in the year ahead, 

despite overall market volatility. 
 

By Tamara Walsh, The Motley Fool, 
http://www.fool.com 
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Which is which?  Coke versus Pepsi 

 

Perhaps because they are so similar, Coke and Pepsi have been in a fierce competition for fans for decades. 

Learning how to taste the difference between these two iconic sodas is great as a parlor trick or simply for 

personal enjoyment. Keep in mind, however, that the differences are minor — in blind taste tests, most people 

can't tell which is which. 

 

Judge its flavor qualities. Coke and Pepsi taste quite similar, but their flavors aren't exactly the same. Start by 

taking a sip of your drink. Concentrate on the flavor — ask yourself, "What else does this taste like?" 

Everyone's sense of taste is different, but a few popular comparisons are as follows: 

 

 Coke is often said to resemble raisins with a hint of vanilla. 

 Pepsi is often said to resemble citrus fruit. 

 

 

Judge its intensity. A soda's flavor isn't just about what other things it tastes like — it's also about how those 

tastes feel in your mouth. Take another drink of your soda. Concentrate on how the soda feels as it moves over 

your tongue and down your throat. Again, everyone's opinion is different, but some common observations are 

below: 

 

 Coke has a flavor that many define as "smoother." The flavor rises gradually and recedes gently. It 

should go down your throat easily. 

 Pepsi has a flavor that many define as "sharper." The flavor has a stronger "attack" — it rises in a 

sudden "burst" of flavor. It should be a little more intense as it goes down your throat. 

 

 

Judge its sweetness. Take another drink. This time, concentrate on the sugar content in the drink. Is the 

sweetness overpowering, or is it more subtle? This can be difficult to judge unless you have both drinks in front 

of you so that you can compare them. According to official nutritional information: 

 

 Coke has a little less sugar, so it is slightly less sweet. 

 Pepsi has a little more sugar, so it is slightly more sweet. 

 

 

Feel the carbonation level. Hold a sip of the soda in your mouth for a few seconds. Concentrate on the feeling 

of the carbonation bubbles. Is the drink quite fizzy, or slightly "flatter" than you're used to in a soda? This, too, 

is difficult to tell unless you have both drinks for comparison purposes.  

 

 Coke has more carbonation, so it is slightly fizzier. 

 Pepsi has less carbonation, so it is slightly "flatter." 

 

 

Smell its aroma. If you still aren't sure, try smelling your drink as you gently swirl it in its glass (like a wine 

snob). This releases a little more of the aromatic chemicals into the air so your nose can pick them up. 

Concentrate on the aroma — if you had to choose, does it remind you of raisins and vanilla (like the flavor of 

Coke) or citrus fruits (like the flavor of Pepsi)?  

 

Source:  http://www.wikihow.com/Tell-the-Difference-Between-Coke-and-Pepsi   


